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INTRODUCTION 

Un�L�Y�H�U�V�L�W�L�H�V���8�.�¶�V��Changing the Culture 1 report was based on the principle that all university 
students are entitled to enjoy a positive experience in a safe environment.  Universities have 
a duty to develop an effective response to harassment, hate crime and sexual violence that we 
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CONSULTATION 
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CASE STUDIES: THEMES 

All case studies have been approved by each contributing university and/
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1. COMMITMENT FROM 
SENIOR LEADERSHIP AND 
ENSURING AN INSTITUTION-
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CASE STUDY 1: UNIVERSITY OF ESSEX – SEXUAL VIOLENCE ACTION PLAN 

Introduction  

Our approach to tackling harassment, hate crime and gender based violence is to bring 
together stake-holders within the u niversity and an external partner to deliver an action plan 
which has been endorsed by our council. The action plan was developed in response to the 
UUK taskforce report.   

Objectives 

�x 



mailto:kbush@essex.ac.uk
mailto:angela@essex.ac.uk
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Challenges 

The co-ordination of many different parts of the u niversity as well as external agencies was a 
logistical challenge. It is obviously a very sensitive subject and it was important to set the 
parameters for the project and ensure all parties were comfortable. 

Measuring success/outcomes 

�µ�6�X�F�F�H�V�V�¶���P�D�\���Q�R�W��be a reduction in reported cases, more may be received. 

The HEFCE Catalyst Project has its own evaluation criteria; a report to reflect on successes 
will be made available to support the sharing of good practice. 

Three ‘top tips’ for other institutions 

1. Make sure you have the support and buy-in of the university executive team and 

governing body. 

2. Ensure you involve as many internal and external stakeholders as possible. 

3. 

mailto:I.S.Blenkharn@exeter.ac.uk
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3. Support �± 
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CASE STUDY 4: DE MONTFORT UNIVERSITY – MANDALA PROJECT 

Introduction  

The Mandala project was launched with the aim of supporting students who are victims or 
survivors of sexual assault (and related incidents). The project offers a variety of different 
levels of support but most importantly is there to empathise, empower and listen to the 
student. 

Objectives 

�x To provide a clear referral and reporting route for students . 

�x To provide awareness raising and bystander workshops. 

�x To take this work into outreach with local schools via Mandala ambassadors 

Overview 

Currently we have a team of over 20 first responders whose primary role is to signpost 
students to appropriate sources of internal and external support depending on their 
experiences. 

The project supports students who have been through sexual, domestic, physical and online 
abuse. Other strands of the project are: 

- Take A Stand Workshops 

To give students the tools and the confidence to call out abusive behaviour, as well as the 

mechanisms to report and escalate. This will encourage the development of a community 

where students challenge such behaviour together as active bystanders.  

- Outreach Work  

The issues students are presenting with have begun at a younger age. Students will be 

�W�U�D�L�Q�H�G���D�V���µ�0�D�Q�G�D�O�D��project a�P�E�D�V�V�D�G�R�U�V�¶���D�Q�G���Z�L�O�O���Z�R�U�N���Z�L�W�K���O�R�F�D�O���V�F�K�R�R�O�V�����W�R���S�U�R�P�R�W�H��

the tools and confidence to challenge unacceptable behaviour and the awareness of 

boundaries. 

Challenges 

�x The biggest challenge was setting up a new system and recruiting a team who could 

support students.  

�x Striking the right balance in terms of the communications .  

Measuring successes/outcomes 

We will develop a process that measures our success effectively in the Autumn term 2017 
after a year of operation. We have had an increase in the number of students who have 
reported which we view as a success. 
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Three ‘top tips’ for other institutions 

1. Executive buy-in is a must.  

2. Having a strong communications campaign. It can be daunting releasing content 

relating to sexual assault. Our communication campaign focuses on the fact that we 

are a university that has zero tolerance for this type of behaviour. 

3. Engage with the s�W�X�G�H�Q�W�V�¶��union and students �± their support and ideas are essential. 

Contact details 

Student & Academic Services with the Student�V�¶ Union  

lynette.williams@dmu.ac.uk  

CASE STUDY 5: CANTERBURY CHRIST CHURCH – EXPECT RESPECT PROJECT 

Introduction  

�$�V���S�D�U�W���R�I���&�D�Q�W�H�U�E�X�U�\���&�K�U�L�V�W���&�K�X�U�F�K���8�Q�L�Y�H�U�V�L�W�\�¶�V���(�[�S�H�F�W���5�H�V�S�H�F�W���3�U�R�M�H�F�W�����W�K�H���(�I�I�H�F�W�L�Q�J��
Cultural Change Group, working with the student communications unit and s�W�X�G�H�Q�W�V�¶ union, 
has developed a phased communications c�D�P�S�D�L�J�Q���W�L�W�O�H�G���µ�(�[�S�H�F�W���5�H�V�S�H�F�W�¶����
https://www.canterbury.ac.uk/expect -respect/expect-respect.aspx  

Objectives 

To stimulate open and honest conversations around sexual harassment and consent, while 
making it clear to staff and students that the university is committed to supporting our 
community to challenge behaviour and culture.  

Overview  

1. Togetherness and Empowerment �± Expect Respect 

Reinforcing a commitment to being a welcoming and inclusive university w
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Action:  Roll out of the Zero Tolerance campaign with Canterbury City Council 

Licensing Team. 

Challenges 

As a university , we had not routinely had these conversations with students, so a phased 
approach was developed to begin the conversation. 

Measuring success/outcomes 

�x 300 staff and stud�H�Q�W�V���K�D�Y�H���W�D�N�H�Q���W�K�H���µ�(�[�S�H�F�W���5�H�V�S�H�F�W�¶���3�O�H�G�J�H 

�x 1,400 webpage views 

�x 3,000 hits on blog  

�x 11,000 Social media reach 

�x �����U�R�D�G�V�K�R�Z�V���Z�L�W�K���&�K�U�L�V�W���&�K�X�U�F�K���6�W�X�G�H�Q�W�V�¶���8�Q�L�R�Q 

Three ‘top tips’ for other institutions 

1. Do not be afraid of having difficult conversations . 

2. Ask students how to talk to other students. 

3. Keep asking people to try something different. 

Contact details 

Ruth Wood, Student Communications Manager 

Ruth.wood@canterbury.ac.uk  

CASE STUDY 6: UNIVERSITY OF KENT STUDENTS’ UNION – ZERO TOLERANCE POLICY 

Introduction  

Recent evidence from crime surveys, student surveys and professionals working with 
students has shown that there is a significant problem with sexual harassment, sexual 
coercion, rape and domestic abuse in student populations across England. 

Objectives 
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Challenges 

�x Ensuring that staff have the skills to monitor and police the policy.  

�x Ensuring that students are aware of the policy and feel confident reporting breaches. 

Measuring success/outcomes 

Reduced reported incidents of policy breach, and overall improvement in behaviour in all 
areas of union activity, including sports clubs and societies.  
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Challenges 

The main challenge was finding an engagement activity for students to show they had 
understood the message. We asked individuals to send in pictures of themselves covering 
�W�K�H�L�U���P�R�X�W�K�V���Z�L�W�K���W�K�H���V�O�R�J�D�Q���µ�Z�H���K�D�Y�H���E�H�H�Q���V�L�O�H�Q�W���W�R�R���O�R�Q�J���¶���:�K�L�O�H���W�K�L�V���Z�D�V���X�V�H�I�X�O���L�Q��
measuring engagement there was concern that  the message was unclear in terms of asking 
students to call it out and not stay silent.  

Measuring success/outcomes 

We focused on the reach of the campaign and engagement of students with the campaign. 
The engagem



17 
 

and to implement the �3�L�Q�V�H�Q�W���0�D�V�R�Q�¶�V�������������J�X�L�G�H�O�L�Q�H�V�����D�V���Z�H�O�O���D�V���W�R���G�H�Y�H�O�R�S���H�G�X�F�D�W�L�R�Q�D�O����
collaborative, awareness-raising events and initiatives  with the s�W�X�G�H�Q�W�V�¶��union and other 
partners.   

Delivered through the u�Q�L�Y�H�U�V�L�W�\�¶�V���L�Q�V�W�L�W�X�W�L�R�Q-wide Cause4Concern procedure to ensure 
safeguarding is embedded across key functions and all staff groups, the project draws on the 
u�Q�L�Y�H�U�V�L�W�\�¶�V���D�F�D�G�H�P�L�F���F�R�P�P�X�Q�Lty to ensure training materials are rooted in pedagogy and 
academic research. The training package will importantly address the lack of safeguarding 
materials specific to higher education, as well as develop best practice in safeguarding 
students, and should therefore be of value to the sector. 

Challenges 

�x Building internal and external partnerships.  

�x Getting buy-in from staff, particularly academics.  

Measuring outcomes 

Success will be measured by an increase in the number of disclosures to staff; an increase g

0 G

[(S)-3(uc)7(cess)-2( will)6( )13(b)-4(e)5( me)7(a)4(su)-3(r)-2(e)5(d)AopscoB2crfeguarding 
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A graduate associate (GA) was appointed on a one year contract to develop a 
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Strategy & awareness-raising campaign: http://www.stir.ac.uk/student-
support/sexualviolencemisconduct /strategylaunchisthisokcampaign/   

Objectives 

�x To raise awareness and encourage a culture where our community is empowered and 

confident to challenge unacceptable behaviours/report incidents to the university or 

police.  

�x To reassure the university community that we are committed to preventing and 

tackling sexual violence and misconduct.  

�x To encourage victim/survivors to feel confident that they will be believed and 

supported if they do disclose. 

�x To make it clear to perpetrators that their behaviour will not be tolerated. 

Overview  

Our strategy sets out how we will work in partnership to prevent and tackle sexual violence 
and misconduct to:  

�x foster a culture where sexual violence, harassment and other forms of sexual 

misconduct are not tolerated and are actively challenged 

�x ensure that our staff and students are clear about their options and receive 

appropriate support  

�x ensure university and students’ union staff are clear about how to respond to 

students/colleagues if they have been affected by sexual violence/misconduct 

�x improve our knowledge of the impact of our work  

Challenges 

This is a sensitive and challenging topic and there are many myths to overcome. It is vital to 
obtain senior leadership and the support of the students’ union, as well as understanding 
and buy-in from senior communications staff. Providing a strong evidence base, harnessing 
the support of external expert partners and sharing examples of sector leading work 

http://www.stir.ac.uk/student-support/sexualviolencemisconduct/strategylaunchisthisokcampaign/
http://www.stir.ac.uk/student-support/sexualviolencemisconduct/strategylaunchisthisokcampaign/
mailto:Jill.stevenson@stri.ac.uk
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3. ENABLING AN EFFECTIVE 
RESPONSE: REPORTING AND 
SUPPORT PROCESSES 
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CASE STUDY 11: GOLDSMITHS – BUILDING A STRATEGIC 
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CASE STUDY 12: KEELE UNIVERSITY– SEXUAL VIOLENCE PREVENTION AND SUPPORT TEAM 

Introduction  

We began with a question: h
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Contact details 

Claire Slater, Head of Student Support 

c.v.slater@keele.ac.uk  
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Three ‘top tips’ for other institutions 

1. Institutional buy -in required due to the nature of a compulsory pre-registration 

module. 

2. Message needs to be clear and balanced without scapegoating or targeting specific 

groups of students. 

3. Be clear about how your registration process and technology map together. 

Overview 4 

The university produced three documents: dignity at study policy (umbrella policy for 
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CASE STUDY 14: UNIVERSITY OF WINCHESTER – REPORTING AND SUPPORTING A ZERO-TOLERANCE 
APPROACH 

Introduction 

The programme was set up in response to the UUK�¶�V Changing the Culture  report. The 
progra�P�P�H���Z�R�U�N�V���F�R�O�O�D�E�R�U�D�W�L�Y�H�O�\���Z�L�W�K���W�K�H���V�W�X�G�H�Q�W�V�¶���X�Q�L�R�Q���W�R���S�U�R�Y�L�G�H���F�O�H�D�U���P�H�V�V�D�J�H�V���D�Q�G��
processes for supporting students who experience sexual harassment or hate crime and 
�P�D�N�H�V���F�O�H�D�U���W�K�H���X�Q�L�Y�H�U�V�L�W�\�¶�V���]�H�U�R-tolerance approach.  

Objectives 

�x To provide a visible and supportive route for students to disclose to trained members of 

staff.  

�x To create a support structure for individuals affected on both sides of a complaint.  

�x To promote a zero-tolerance approach. 

�x To conduct an anti-harassment campaign starting at inductio n and continuing 

throughout the year.   

Overview 

�7�K�H���X�Q�L�Y�H�U�V�L�W�\���K�D�V���H�V�W�D�E�O�L�V�K�H�G���D���Q�H�W�Z�R�U�N���R�I���W�U�D�L�Q�H�G���µ�5�H�V�S�H�F�W���&�R�Q�W�D�F�W�V�¶�����F�R�P�S�U�L�V�L�Q�J���P�H�P�E�H�U�V��
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4. RECORDING INCIDENTS 
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CASE STUDY 15: UNIVERSITY OF LANCASTER – UNISAFE APP 

Introduction  

The university in collaboration wi th the s�W�X�G�H�Q�W�V�¶��union designed a reporting applet called 
UniSafe to allow students to report crime and harassment.   

Objectives 

The aims of the project were to: 

�x improve the reporting of harassment and sexual assault 

�x enable the provision of better support to students  

�x improve student safety on campus and the city by responding to identified trends 

�x �I�X�O�I�L�O���W�K�H���X�Q�L�Y�H�U�V�L�W�\�¶�V���V�W�U�D�W�H�J�L�F���D�L�P���W�R�«�¶�3�U�H�Y�H�Q�W���K�D�U�D�V�V�P�H�Q�W���D�Q�G���E�X�O�O�\�L�Q�J�����Z�L�W�K���V�X�S�S�R�U�W��

�P�H�F�K�D�Q�L�V�P�V���S�U�R�Y�L�G�H�G�¶�� 

Overview  

This is a partnership initiative between L ancaster Univ�H�U�V�L�W�\���D�Q�G���W�K�H���V�W�X�G�H�Q�W�V�¶���Xnion.  The 
owner of the initiative is the 

 

th the th the 
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Three ‘top tips’ for other institutions 

1. �(�Q�V�X�U�H���W�K�D�W���\�R�X���Z�R�U�N���Z�L�W�K���\�R�X�U���V�W�X�G�H�Q�W�V�¶���X�Q�L�R�Q. 

2. Ensure that you have buy-in from a senior member of staff.  

3. Ensure you get your specifications correct to prevent design delays. 

 

Contact details 

Carol Jones, Head of Student Wellbeing Service 

c.e.jones@lancaster.ac.uk  

CASE STUDY 16: LONDON SCHOOL OF ECONOMICS – ONLINE REPORTING 

Introduction  

In summer 2016, LSE launched an online reporting form for bullying and harassment, and 
an accompanying communications campaign, Report It. Stop It.   

Objectives 

The form is open to staff and to students. Individuals can report on their own behalf, or on 
behalf of a third party.  The form also allows for anonymous reports.  

Overview  

The project has been led by the 

 i
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Three ‘top tips’ for other institutions 

1) Consult widely. Our partnership with the stu �G�H�Q�W�V�¶���X�Q�L�R�Q���Z�D�V���S�D�U�W�L�F�X�O�D�U�O�\���N�H�\�� 

2) Clearly indicate the timescales for responding to reports, and ensure that emergency 

contacts are provided for those who need urgent assistance, eg security, the police and 

Rape Crisis.  

3) Keep working on communications , eg by publicisin g the effects of the reports being 

made. This will help build confidence in the initiative .  

 

Contact details 

Joy Whyte, Executive Officer, Equity, Diversity and Inclusion Taskforce  

j.m.whyte@lse.ac.uk  
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5. STUDENT AND STAFF 
TRAINING 
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CASE STUDY 17: UNIVERSITY OF CAMBRIDGE – STAFF TRAINING 

Introduction 

The University of Cambridge, in partnership with Rape  Crisis Cambridge is delivering 
university -wide staff training around student disclosure of sexual misconduct and the 
support and reporting mechanisms available for students of the university.  

Objectives 

Given the other initiatives by the university, a rise is expected in the number of student 
disclosures of sexual misconduct. The training enables staff to develop confidence and the 
knowledge to react appropriately and sensitively to disclosures of sexual misconduct, 
providing students with confidence to disclose.  

Overview  

The two-hour  staff training has been developed and is delivered in partnership with Rape 
Crisis Cambridge and covers the prevalence of rape and sexual violence, its definition and 
the legal framework; attitudes, the effect and impact of sexual violence; barriers to disclosure 
and reporting; working with and supporting survivors; internal and external sourc es of 
support and the university procedure for reporting student cases of harassment or sexual 
misconduct. 

Challenges 

The training is open to all staff, but it is likely that only those who have an interest in the 
topic will attend. To ensure the training meets its objectives, we are targeting key staff 
groups, including departmental administrators and tutors, with publicity to ensure that staff 
who may be more likely to receive disclosures receive the training.   

Measuring success/outcomes 

Success will be measured by the number of attendees and their evaluations. At the inaugural 
�V�H�V�V�L�R�Q�����������V�W�D�I�I���D�W�W�H�Q�G�H�G���Z�L�W�K���������U�D�W�L�Q�J���W�K�H���V�H�V�V�L�R�Q���D�V���µ�Y�H�U�\���J�R�R�G�¶���R�U���µ�H�[�F�H�O�O�H�Q�W�¶�������$���U�L�V�H���L�Q��
disclosures to the university will also be a success criterion but this could be impacted by 
other initiatives.  

Three ‘top tips’ for other institutions 

1. Work with specialists (Rape Crisis). 

2. Be prepared to pay the specialists; the money supports the specialist organisation. 

3. �6�W�D�U�W���W�K�H���F�R�Q�Y�H�U�V�D�W�L�R�Q�����I�D�F�W�V���F�K�D�O�O�H�Q�J�H���W�K�H���µ�L�W���G�R�H�V�Q�¶�W���K�D�S�S�H�Q���K�H�U�H�¶���U�H�D�F�W�L�R�Q 

 

Contact details 

Géraldine Dufour, Head of Counselling 

Geraldine.Dufour@admin.cam.ac.uk 
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CASE STUDY 18: UNIVERSITY OF CHESTER – PEER LED TRAINING (INCLUDING WITH FURTHER 
EDUCATION COLLEGE PARTNERS) 

Introduction  
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Contact details 

Jamie Morris �± jamie.morris@chester.ac.uk 

Hayley Whitaker �± h.whitaker@chester.ac.uk (enquiries specific to bystander/pr evention 

awareness initiative)  

CASE STUDY 19: UNIVERSITY OF DERBY – ‘IT TAKES A UNIVERSITY’  

Introduction 

�µ�,�W���7�D�N�H�V���D���8�Q�L�Y�H�U�V�L�W�\�¶���Z�D�V���H�V�W�D�E�O�L�V�K�H�G���L�Q���U�H�V�S�R�Q�V�H���W�R���W�K�H���8�8�.���7�D�V�N�I�R�U�F�H���U�H�S�R�U�W, Changing 
the Culture and is a partnership initiative, betwee n the university, s�W�X�G�H�Q�W�V�¶��union, halls, 
chaplaincy and external agencies. 

Objectives 

We are taking an approach that seeks to engage our whole community at an intellectual level 
and through open debate, promote an understanding of nuance, impact and response to 
student safeguarding.  

By taking an educative approach and employing debate based pedagogy, we believe that we 
can create a safe environment for open discussion, increase understanding and successfully 
influence culture and behaviour.  

Overview 

We are staging several debates on contentious subjects around harassment, gender-based 
violence and hate crime. The debates are being supplemented by student produced debate 
articles, in student media.  

We are launching new initiatives around each debate theme. For example: 

�x a helpline is running during and after each debate 

�x when we held our first debate, we launched an online, report and support system  

�x bystander training will be delivered, in August  2017, to student resident assistants in 

halls and during the autumn term, on a voluntary basis, to all students. Students�¶ union 

will actively promote this training to programme representatives and presidents of 

student �V�¶ union clubs and societies  

�x in September 2017, we will launch a student mediation service to supp

q

0.00t9
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Measuring success/outcomes  

We first launched the course on 6th February 2017, therefore, we are still in the early stages 
of delivery. Measurement will be conducted through evaluation and direct feedback. We have 
had feedback from students and staff: overall the course has been positively received by 
those who have taken it.  

Three ‘top tips’ for other institutions  

1. Include peer discussion and s�W�X�G�H�Q�W�V�¶��union involvement .   

2. Make online course widely available as a resource.  

3. Use multi -channel communication for promotion .   

Contact Details 

Clarissa Humphreys, Student Support & Training Officer (Sexual Violence and Misconduct)  

clarissa.j.humphreys@durham.ac.uk  / www.dur.ac.uk/sexualviolence   

CASE STUDY 21: UNIVERSITY OF LIVERPOOL –
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understanding and the general student population will be surveyed in October and January 
to evaluate awareness and understanding pre-and post-intervention.  

Three ‘top tips’ for other institutions 

1. Get buy-in from relevant parties, especially your �V�W�X�G�H�Q�W�V�¶���X�Q�L�R�Q as soon as you can 

so you can start planning. 

2. Work in partnership with the departments/organisations who have most contact with 

the relevant student leaders and consider tailoring sessions to the audience. 

3. Embed the activity in existing training so it  is not an additional requirement ; this 

improves attendance. 

Contact details 
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violence was reported at one of the partner institutio ns, including adding information to a 
student portal.   

Three ‘top tips’ for other institutions 

1. Embed training about sexual violence in u�Q�L�Y�H�U�V�L�W�\���I�U�H�V�K�H�U�¶�V���S�U�R�J�U�D�P�P�H�V. 

2. Provide meaningful support for victims of sexual violence on campus.  

3. Increase awareness and discussion of sexual violence. 

Contact details 

Dr Stephen Pihlaja 

S.Pihlaja@newman.ac.uk  

CASE STUDY 23: OXFORD UNIVERSITY STUDENTS’ UNION – F



39 
 

Measuring success/outcomes 

We are currently in the process of planning a review of the programme, including reflecting 
on how we deliver training and support  first respondents once they have been trained and 
how best to collect feedback on the programme. 

Three ‘top tips’ for other institutions 

1. This is best implemented on a small scale with targeted training, for instance, peer 

supporters, or students already involved in welfare roles. 

2. Collaboration with local rape crisis centres is essential to make sure that the training 

offered to students is appropriate, sensitive and accurate. 

3. It is important not to view first respondents as alternatives to a university response 

and the availability of long -term support; they are trained to be a first point of call, 

and to effectively offer a listening ear and non-directive signposting.  

Contact details 

Orla White  

vpwomen@ousu.ox.ac.uk  

CASE STUDY 24: UCL – COLLABORATIVE TRAINING RESOURCE FOR ACADEMIC STAFF 

Introduction  

�µ�:�K�H�U�H���G�R���\�R�X���G�U�D�Z���W�K�H���O�L�Q�H�"�¶���L�V���D���K�D�U�D�V�V�P�H�Q�W���S�U�H�Y�H�Q�W�L�R�Q���D�S�S�U�R�D�F�K���F�R�O�O�D�E�R�U�D�W�L�Y�H�O�\��
developed by UCL and the Universities of Oxford, Cambridge and Manchester. The title 
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Measuring success/outcomes 

Feedback from the sessions has been uniformly very positive. To assess the outcomes of this 
intervention, UCL moni
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Three ‘top tips’ for institutions  

1. Hire dedicated staff whose role is to tackle sexual violence and support the campaign.  

2. Have a strategy with clear objectives and key performance indicators.  

3. Take the student movement with you. 

Contact details 

41
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The safety hubs were well received by students and were repeated on the weekend of 11 and 
12 March 2017. 

Three ‘top tips’ for other institutions 

1. You can only achieve this with real partnership 

commitment. 

2. The days and hours the hub operates are important, 

even if there is an additional cost. 

3. Keep asking people to try something different. 

Contact details 

Katie Latchford, Community Liaison Manager 

Katie.latchford@canterbury.ac.uk  

 

CASE STUDY 27: UNIVERSITY OF EAST ANGLIA – STUDENT COMMUNITY SAFEGUARDING 
PARTNERSHIP 

Introduction  

As part of the university’s wider response to the UUK Changing the Culture  report, we are 
developing a Student Community Safeguarding Partnership. This initiative will be partly 
funded by HEFCE Catalyst funding and will be delivered in partnership with our students’ 
union and with local stakeholders. 

Objectives 

This will be one of several Changing the Culture initiatives and is specifically focused on 

mailto:Katie.latchford@canterbury.gov.uk
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Measuring success/outcomes 

The university Changing the Culture Implementation Group is developing a set of key 
performance indicators t o measure the success of our overall programme of activity.  

We will be looking at the numbers of third party organisations who have signed up to work in 
partnership  with us to promote the zero-tolerance message as well as the number of reports 
received relating to incidents of sexual violence and harassment and focus group outputs.  

Three ‘top tips’ for other institutions 

1. �:�R�U�N���L�Q���S�D�U�W�Q�H�U�V�K�L�S���Z�L�W�K���\�R�X�U���V�W�X�G�H�Q�W�V�¶���X�Q�L�R�Q. 

2. Be bold and direct about the nature of the problem. 

3. Prepare for an initial increase in reporting and do not be deterred when this happens. 

Contact details 

Dr Jon Sharp, Director of Student Services 



46 
 

  

7. DRAWING ON  
GOOD PRACTICE 
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CASE STUDY 28: MANAGING A SEXUAL M
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8. ONLINE HARASSMENT 
AND HATE CRIME 
REPORTING 
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Measuring Outcomes 

Participation in training will be monitored. Numbers and type of incidents wil l be reviewed 
and reported to senior management.  

Three ‘top tips’ for other institutions 

1. W�R�U�N���F�O�R�V�H�O�\���Z�L�W�K���\�R�X�U���V�W�X�G�H�Q�W�V�¶���X�Q�L�R�Q 

2. Be guided by the information students provide as well as looking to the sector 

3. Tackle all forms of harassment and violence 

Contact details 

Jordan Kirkwood  

j.kirkwood1@aston.ac.uk 

CASE STUDY 30: GOLDSMITHS – HATE CRIME REPORTING CENTRE 

Introduction  

This is a joint initiative to reduce crime in Lewisham b y the local authority and Metropolitan 
Police. The on-campus centre will enable students and staff alike to have a familiar and safe 
space to report incidents which they believe to be hate crimes. 

Objectives 

The aims of this scheme from an institutional -perspective are to: 

�x create a safe space to report incidents  

�x �H�P�E�H�G���W�K�H���X�Q�L�Y�H�U�V�L�W�\�¶�V���V�W�D�Q�F�H���R�I���L�Q�W�R�O�H�U�D�Q�F�H���W�R���K�D�W�H���F�U�L�P�H���L�Q���W�K�H���E�R�U�R�X�J�K���D�Q�G���R�Q��

campus, in partnership with the s�W�X�G�H�Q�W�V�¶��union  

�x encourage students to come forward to report incidents and be referred to student 

support services 

�x improve the sense of security on campus and to reduce hate crimes in the local area 

Overview  

The scheme will allow a private, supportive and familiar space to formally report crimes. The 
metropolitan police then follow up wi thin 24 hours of the report reaching their offices.  

The scheme is jointly operated by student support services and the s�W�X�G�H�Q�W�V�¶��union. The 
scheme in the local 
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Measuring success/outcomes 

The local authority will provide statistics on how hate crime is tackled more successfully in 
the borough. Internally, our CRM will provide us with data on the support we provide to 
student following a report.  

Much of this trend da
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